@'little piggy
marketing®

2025 Marketing |
Review

n
As the year comes to a close, it’s the perfect time to reflect r :

|

|

on_your mar/(eting efforts from 202§ and set the stage for
success in 2026. This work_sbeet is des{gned to /;vellb  you .
anabse what wor/@d, learn from cbal[enges, and create a 3*
focused Plan for the > year abead. By wal/@ng t/arougl:

these steps, you’ll gain clarit) and identib opportunities "
to grow your business in the coming year. Vicky Stokes - Founder

Key metrics

Revenue genemteo[ from mar/@ting efforts £
Engagement rates (m)emge [i/@s, sbares, comments)
Conversion rates (e.g., form submissions, purckases)

Ewmail mar/@ting metrics (open rates, clic/&—tbrougl:
rates, unsubscribe rates)

Social media fo[lower growtb or engagement increase

Top ngorming channels

o Which Platforms drove the most tmffic to your
website? (e.g.Instagram, Facebook, Email)

o List your most successful campaigns and what made
them work (e.g. clear messaging, 'visuals).

o Which types of content resonated the most with
_your audience? (e.g. Reels, blogs, infographics)

o What content could you have Proaluced more of.?

o Were your bolz‘d@) or event-driven campaigns

successful?
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Custowmer Feea’back

o Top positive/ negative feedbac/‘
° W;mt 0[0 customers appreciate about

your brand’s messagings
o What improvements do t/vgy want to

see in_your communicationss

Competitor Analysis

o Which types of content Performed
best for " your competitors.? (eg.,
videos, blogs, social media Posts)

e Arethere trends or Platforms your
competitors used that you
overloo/@d.?

» How are your competitors positioning

themselves differentb in the mar/@t?

2026 Goals

examples:  Achieve a ___% increase in sales revenue by [ 1.
Grow social media following by % by [ 1.
Achieve a 9% increase in email open rates.
Increase organic traffic to the website by % by [ ]
I.
2.
3.
4.
5.
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